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By Sunday midnight of week 7, prepare a 10 – 12 page comprehensive and integrated marketing strategy for the product or service you selected in week 4.  Do not use the topic from the practice papers.

Use the framework and feedback from the practice papers in weeks 3, 4 and 5 to structure your paper.

The integrated marketing strategy should briefly describe the product or service, and present an integrated and viable strategy that addresses your target market, distribution channels, pricing, and promotion. Remember, it is a playbook, an action plan for your product or service.

In addition, provide a competitive analysis that describes how the product or service can be differentiated from current and/or anticipated competitors, and how technology including e-business and social media supports the marketing strategy. 

Support your analysis with at least six (6) or more academic sources, which may include your textbook, and/or credible business journals such as Barrons, The Wall Street Journal and/or Business Week.  

Your analysis should include:
· A description of your product or service, detailing the need it will meet in the marketplace; and where it fits in the product life cycle.
· A marketing strategy that integrates target market, channels of distribution, pricing and promotion into a viable plan for your first 12 months
· A discussion about how you will differentiate your product or service from current or anticipated competitors in terms of product features focused on the target market, channels of distribution, pricing and promotion 
· A discussion about how technology, including e-business and social media, will be applied to your marketing strategy

Be sure your paper is aligned to the rubric.  Each criteria should be a section in your paper.  This will ensure you hit all the requirements of the assignment.  Check the criteria against your paper to be sure each element is included in your submission.

Check your submission using the Similarity Checker, then fix any similarities before you submit your paper to Turn It In.  Reach for your professor if you have questions about your similarity score.  The professor can help you understand what the score means and how you can update your paper to fix the similarities before final submission.

Submit this paper to Turn It In using the link in the week 7 folder.  This is a final submission; redos or alternate submissions are not allowed.



Rubric:  Evaluation Criteria

	Criteria
	Exemplary
	Proficient
	Developing
	Emerging


	Product or Service
	30
Clearly and concisely describes product or service, Comprehensively discusses consumer or business need(s) for product, and accurately assesses where product fits in the Product Life Cycle. Product concept is creative, innovative and viable. Supports analysis with credible data.
	26
Fairly clearly describes product or service.  Accurately identifies consumer or business need(s) for product, and assesses where product fits in the Product Life Cycle. Product concept is fairly creative, innovative and viable. Fairly thoroughly supports analysis with data.

	22
Somewhat clearly describes a product or service. Somewhat discusses consumer or business need(s) for product, but may not accurately assess where product fits in the Product Life Cycle. Product concept may lack originality, and/or viability. Somewhat supports analysis with data.
	18
Limited if any description of a product or service. May not discuss consumer or business need(s) for product, or accurately assess where product fits in the Product Life Cycle. Product concept may not be viable. Limited if any data provided.


	Marketing Strategy
	70
Presents a comprehensive and creative 12 month marketing strategy that integrates target market, channels of distribution, pricing and promotion into a viable plan. Supports analysis with credible data 
	60
Presents a fairly accurate and creative 12 month marketing strategy that integrates target market, channels of distribution, pricing and promotion into a fairly realistic plan. Fairly thoroughly supports analysis with data.
	50
Presents a marketing strategy that somewhat integrates target market, channels of distribution, pricing and promotion. Strategy may lack a timeframe, viability and/or creativity.  Somewhat supports analysis with data.
	40
Limited if any presentation of an integrated marketing strategy. May not  include all elements of target market, channels of distribution, pricing and promotion.  Strategy may not be realistic. Limited if any data provided.

	Competitive Analysis
	50
Creatively and clearly discusses how product or service can be differentiated from current or anticipated competitors fully addressing all 4 factors of product features focused on the target market, distribution channels, pricing and promotion. Supports analysis with credible data.
	43
Fairly creatively and clearly discusses how product or service can be differentiated from current or anticipated competitors fairly fully addressing 3 – 4 factors of product features focused on the target market, distribution channels, pricing and promotion. Fairly thoroughly supports analysis with data.
	36 
Somewhat discusses how product or service can be differentiated from current or anticipated competitors addressing 2 - 3 of the 4 factors of product features focused on the target market, distribution channels, pricing and promotion but one factor. Somewhat supports analysis with data.
	29
Limited if any discussion of how product or service can be differentiated from current or anticipated competitors addressing 0 – 2 of the 4 factors of product features focused on the target market, distribution channels, pricing and promotion. Limited if any data provided.

	Technology
	50
Comprehensively and creatively discusses how e-business and social media will support and enhance product or service distribution and promotion. Is specific in what and how must be done. Supports analysis with credible data.
	43
Fairly accurately and creatively discusses how e-business and social media will  support and enhance product or service distribution and promotion.  Is fairly specific in what and how must be done Fairly thoroughly supports analysis with data.
	36 
Somewhat discusses how e-business and social media will  support and enhance product or service distribution and promotion. Provides a general description of what and how must be done. Somewhat supports analysis with data.
	29
Limited if any discussion of how e-business and social media will support product or service distribution and promotion. Limited if any description of what and how must be done. Limited if any data provided.

	Critical Analysis

(This is not a section in the marketing plan. These points are applied by the professor when they consider what you learned from the practice papers.)

	50
Consistently employs critical analysis in developing an integrated marketing strategy.  Fully incorporates instructor feedback from previous assignments. Effectively integrates data to draw valid conclusions and make viable recommendations
	43
Fairly consistently employs critical analysis in developing an integrated marketing strategy.  Incorporates the majority of instructor feedback from previous assignments. Fairly effectively integrates data to draw conclusions and make realistic recommendations
	36 
Somewhat employs critical analysis in developing an marketing strategy.  May not incorporates instructor feedback from previous assignments. Somewhat integrates data to draw conclusions and make somewhat realistic recommendations
	29
Limited if any critical analysis is employed in developing a marketing strategy.  Limited if any incorporation of instructor feedback from previous assignments. Limited if any integration of data to draw conclusions and make recommendations

	APA and Sources
	20
Uses 6 or more academic sources to support analysis.  Accurately adheres to APA standards; reference page and citations are correct. All sources listed in References are cited in paper
	17
Uses 5- 6 academic sources to support analysis.  Adheres to APA standards; reference page and citations are correct with minor (1-3) errors. . All sources listed in References are cited in paper

	14
Uses 4 - 6 sources to support analysis although some may not be from credible business journals.  APA standards are somewhat followed; the work of others is cited but with numerous (4 – 10) errors. Sources listed in References and citations may not match 
	11
Uses 0 – 4 sources. Limited adherence to APA standards in the paper and Reference page; work of others may be cited and/or with multiple errors. Sources listed in References and citations do not match

	Writing Mechanics
	30
Paper is logical and well-written; spelling, grammar and punctuation are accurate. Paper is the required length of 10 - 12 pages of content, and includes a correctly prepared title page. Paper is organized with section headers aligned to the rubric.
	26
Paper is fairly logical and well-written but with minor (1 – 3) errors in spelling, grammar and/or punctuation. The content may be 5% too long or short; includes a correctly prepared title page. Paper is organized with section headers aligned to the rubric.
	22
Paper is somewhat logical but with several (4 – 10) errors in spelling, grammar and/or punctuation. Content may be 10% too long or short; and may not include a correctly prepared title page. Paper is somewhat organized with section headers aligned to the rubric.
	18
The paper lacks clarity and may be confusing; may contain numerous (11+) errors in spelling, grammar and/or punctuation. The content may be 15% too long or short, and may not include a title page. Paper is not organized with section headers aligned to the rubric.



